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PROJECT CLOSURE FORM
	Title of Project 

Marketing Foundation Degrees in Food



	Author

Angela North (on behalf of the food and drink team)



	Organisation

Pershore College (Warwickshire College)



	Employer Involvement (If Applicable)

Promotion of courses at Pershore College including Foundations Degrees and level 3 programmes as access routes



	Background to Project

The Foundation Degree in Food Safety and Quality Management at the Pershore Centre leads onto a top up BSc programme.

The regional as a high volume of employers within the food and drink sector. Many employers may be unqualified in their area of work, or benefit from a higher educational qualification in their progression routes or to support their work role.



	Project Approach

The course team were undertaking a review of the content of the Foundation degree in FSQM, and its associated top up to BSc(Hons) level.

To effectively promote the value and importance of CPD and Higher Education within the industry around the proposed changes a marketing campaign including direct and indirect focussed activity was planned



	Describe the Project from start to finish

Advertisements published to promote awareness of the qualifications available.

Promotion of food and drink qualifications to local and regional employers through direct marketing including Employer Engagement Manager and Industrial Training Officers arranging visits to employers.

Telesales campaign by DGA Associates to promote awareness of CPD opportunities.



	Lessons Learned

Engaging employers can be complex and time consuming. Employees may lack confidence in undertaking HE qualifications or requesting employer support.

Building effective relationships with clients relies in front facing staff and the normative values that develop over time.



	Recommendations

Continue face to face employer and employee support to continue to promote the importance of qualifications.



	Plan for Dissemination

The idea was disseminated across sites within the Warwickshire College group.

We would be happy to present the concept at future LLN events.




